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. The Center for Resource Solutions

 The Center for Resource Solutions (CRS) is
a national non-profit that makes it easier for
people and organizations to use renewable
energy.

« We design and operate national and
international programs that support the
increased supply and use of renewable
energy resources such as wind, solar,
biomass, geothermal and low-impact
hydroelectric power.




The Programs of CRS

— Green-e Renewable Energy Certification
Program:
« Nation’s leading certification and verification '/

program in regulated, restructured and
U.S.Tradable Renewable Certificate (TRC) markets

— International Programs & Expert Assistance in
China, Southern Mexico & Canada

— Public Renewables Partnership (PRP):

« Partnerships to integrate renewable energy into
public power portfolios and business strategies

— Marketers’ Marketers Group
* Renewable Energy Marketing Forum with over 150
members in the US and Canada

— Making the Link:Renewables & Climate Change

* Initiatives promoting renewable energy for GHG
emission reduction.



It's Really Not that Easy Being Green
(Power Marketers)



__ Renewable Energy Marketing:

* What are we trying to do?

 What are the Challenges to
overcome?

 What are the Strategies ”?
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Renewable Energy Marketing:

Our Job (collectively) seems simple...

 Influence “people” to buy green
power

— Marketers even have the help of
have NGOs, Government
Agencies, University and Church
Coalitions,

BUT

* Who are “people”
* What is our “product”




Renewable Energy Marketing:

Our Job (collectively) is challenging...

* The renewable energy
marketplace is evolving

— Different products for different
audiences, more sellers, even traders

— No general consensus on definition

— More MeSsages confuse consumers




Renewable Energy Marketing:
Your Job (individually) is challenging...

 Influence “people” to buy green
power

— UNDERSTAND your “people”

— DEFINE your product effectively to your target
audience (s)

— Communicate your BRAND

— Build TRUST

— Create tangibility and VALUE

— REPEAT the message and remain on BUDGET!




HELP!



CREATIVE
STRATEGIES...




Marketing Renewable
Energy to

Residential

Consumers




We Have Come So Far...

from more obscure, early efforts...
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> fo marketing materials of foday...

Catch the Wind

Setting good T
things in motion
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energy for tomorrow”

“By Being Involved-

| Know I'm Creating a Brighter Future
For Generations to Come.”
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What is GreenerWatts New England?

It's a Gregn-e certified product
that oosts it 1.7 e® moe per kilowat hour

| KWt ). M yjounr housebodd uses 300-200 kKwh
et i, o would pay an additonal 35,00
1o 51100 for Greener Watts New Englanad
o your monthiy B 1F gou use 3,000 KWk
E3ch manth o more plegse Contact us ko
rlormal on b & volume discount ALL
OF OUR RESOURCES ARE FROM
MEW ENGLAMND. it = 3 premium precduct

dessgnedia match 100% of your elechiic

~ \GreenerWatts'

isage with 100¥ renevabile resourpes

GreenerWatts New England was created to enable
the citizens of Rhode Island to choose — reduced palintion
arvl & Clearest. Feeaihier planet for Future genemations
GreenerWatts New England
supports 100% renewable energy

TOUF PUNRCISSE SUDDONS em :-:'|r--"a|i.| s ponisabie Bud roporseT, wind

When the water
flows, breezes

blow, and the AR Eeiiia
sun shines, we
have renewable

electricity.

Sodar Power Wind Power Landiill Gas Hydropower

Rhode Izland

Join online at www.GreenerWattsNewEngland.com
Greenlip” with Gresner Warts New England”

Narragansett Electric's current average
mix of resources

B 3% nsteral g
. zn o Pl
W 208 oo
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B A% nyas

OR
Tomorrow

You can pay a little extra and invest in the
future with GreenerWatts New England

B 75 srmall & ow
[lag 40 08 ol

. 1A% landfill gas

-l 10K wund
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Ha sNewEngland.com




Jaoin with us to help
the environment.
Support Clean, renewable,

wind-generated electricity.

NYSEG is offering
NewrWind Energy, a
product « Wi TNy
Energy, (o those
customers who want to
help our environment,

You can buy two or more % é Wl

blocks” of wind power each

miowith. Each Block is 100 kilowau-hours of wind
energy being delivered o the New York power
orid for distribution to customers. You choose

how mich wind energy vou would like o buy.

Moare of our ¢nergy néceds can be mer through
clean, wind-generated elecrcity, By supporting
wind energy vou can help the environment
and make our communities even better places
o live and work.

much ¢ 1 it
Wind energy requires no fuel and produces
no emissions. Two blocks purchased nu |1'||_'|||:1
for omne vear reduces carbon dioxide emissions
the equivalent of planting 140 trees or not
driving 2,338 miles. NYSEG customer purchases
of wind energy 10 date have offset close 1o
27 million pounds of carbon dioxide!
How to C :h the Wind
Neew Wind Energy allows you 1o help put clean,
rencwable, wind-generated electricity into the
Mew York power grid. There are three ways
for you to buy wind energy:

Order form

Yes! Sic

New'Wind Energy /o NYSEG Maketing

P00, Box 5224, Binghamion, NY 133005224

MNewWind Energy!

IRame
Beddress
LAty alilE I
s £2.50/month 5,00
£2 50/mont? 5150
4 £2.50/month 510,00
g §2.25/month
B 2.0/ manth 12,00
] 52. 00 manth 5
MONTHLY TOTAL §

This costwill be fo addition to yeur regular electricity Bill

A g wralie 1o iclude e deig

i1 womi WWSED oy |

Credit 1 Discover (A Wisa 2 MasterCard 1 American Exgress

Debit JVisa JMasterCad

Select: O Annusally L semiannualy L Duartery (J Monthiy

Ao #

Expiraton [ate Snature

DR Enclose a | Check (1 Money Order

Inside View: Effective Language, Bold Headers, and Simple Sign-up




Bangtails

Froni banglai flap

vour bill paymient.

o Have you :.':unsiderffd purchasing renelwahle energy
and reducing your impact on the environment?

B It's easy = [ust check the box on the back of this form and return with

W It's reasonable = You can purchase pollution-free energy for as
little as $1.43 per month in addition to your regular emergy bill.

W It's impactiul = Investing an additional 51.95 per month for one year is
like ot driving For nearly three months,

Back bangtail flap

Blue Sky enrollment form

{ Rrehurn I.'|:'-'_"|:rl|.' wnth youT Hajl pweat .

Yes, [ would like to purchase repewable energy.
Ity petuen, Pacific Power will make addit |

i return, Pacific Power will make addifiona
rermewable energy purchases on my behalf. [ agres

Particlpation ks valuntary and 1 can cancel my
pnrallment at anvhmae

D Blue Sky Block [availakle 1o all custeimers
in Crregon, YWashington and Wyoming)
#1.95 per block X # of blocks
Blue Sky Usage (available to Cregon
residential and small business customers onlwl

to pay the extra charge on my monthly electric bill,

Mame (as it appears on your Padtic Power statement)

Pacific Power service address

[ kv, State. :-"':||:

Hignature

E-mail address

For details, please call 1-800-841-8438 or visit




Marketing Renewable
Energy to
Residential
Consumers
through
INCENTIVES




lce Cream!

Qo green!
Get a free
ice cream!

Y es! rm willing to go green and get a free ice cream!

Mame

Santee Cooper Account Mo.

Santee Cooper Service Address

City it drs TaBg State Zip
Daytime Phone No. _ Email Address
Signature . Date =

Participation in Green Powser i3 woluntary by Santes Cooper and its customers, A customear may discontinue participation in Green Power at any time. Santee Cooper may alter, amaend
or erdd Creen Power at any time

1 block* 2 blocks 3 blocks*
@ 53.00 per month @ 56.00 per month @ 59.00 per month *1 block= 100 kwh or about 10% of a typical household’s

monthly enengy use
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Sign-up for
SMUD’s

Greenergy”
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for & months
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¢/ good for five
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Coffee, .
smoothies,

%.
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-..As holiday season
bring joy to the world
and cheer to your
pocketbook.

J'Dln SMUD's _
HECEnChY ‘a.
and getalrae i
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gift certificates!



Marketing Renewable
Energy to Businesses




How your
business
can support

renewable
power

CLean WiND FOR
MEDIUM TO LARGE

NONRESID EHTI.I.I..
.FH'L'CGI.IHTS

Portland General Electric

Slgn up for

PGE’s new
Clean Wind™

plan

FOR MEDIUM TO LARGE
NONRESIDENTIAL ACCOUNTS
(Schedule 83)

You have the power to make
a difference

MNow PGE is offering Schedule 83 customers
{medium to very lange companies and
organizations) an easy, affordable way to
support renewable energy and publicize your
commitment to the environment. We have
teamed up with the Bonneville Environmental
Foundation = a nonprofit corporation and the
Morthwests leading wholesaler of renewable

energy — to offer you Clean Wind.

Lagnnlnmb-u-f.m’qm

\ BONNEVILLE
]. NVIRONMENTAL
— FOUNDATIOMN

>1MWA  ELIGIBILITY CATEGORY,

CHOOSE WHERE YOUR MONEY GOES.

ON YOUR ELECTRICITY BILL, THERE I5
A 3 PERCENT PusLic PURPOSE
CHARGE MANDATED BY OREGON
Law (SenaTe Bie 1149). If you
HAVE THE ABILITY TO “SELF DIRECT"
17.1 PERCENT OF YOUR PUBLIC PUR-
POSE CHARGE, YOU CAN PURCHASE
CLean WIND VIA THIS PROCESS. By
PURCHASING CLEan WiND, YOUR
FIRM SUPPORTS THE TYPE OF LARGE-
SCALE RENEWABLE POWER THAT IS
IMPORTANT TO YOU AND YOUR
COMPANY. YOUR ORGANIZATION
WILL RECEIVE PUBLIC RECOGNITION
FOR YOUR COMMITMENT TO THE
ENVIRONMENT. |F YOU ARE UNSURE
IF ¥YOUR USAGE FALLS IN THIS
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energy for tomorrow

The Power

To Build a Brighter Future.

Tha vy wam crgartn and use lechric ity oy ks a dimct impact on the
futere of our commenities. We understand that as a local business
1he future oF el COmmenity and the rehablity of your enesgy
al ..Illt'l Sulply & af uimoat Imgonanca o you
&

Since 1956, the We Energies” Enargy for Tomemow renevsable anargy progrom has developed
renevazhle erargy souces that wil peowde She poanr b s oer homes and busnestes while
OECIR Gui EmTORMETL BAd Sui nEbuiEl resiurcis 1o bulisid SEneTalong

Movd, you can helip the envirgnmsnt while you halp your besisess. Vihes you paricipas
n the Enprgy for Famarrow pogram. you demonsiraie your commitment b0 yr comminisy

that's snmathing customers racognan, sppeciste and seaand
With vour suppor, we can Relp ensure relable, clean, renewable enengy S0uDET Ndvy BAd o1

Qemaranors 1 Loms

For more information, visit we-energyfortomorrow.com
or call 800-242-9137.

| Want to Build a Brighter Future!
| want to support increased production
of renewable energy!

—
"

Three Easy Ways to Join:
1. Juin anling we-gnergyfortomarrow.com
2. JJain by phane: B00-143-2137
3. Join by mail: Hil put the form baloer and return in the enclosed ermelops

energy for tomonrow

Shgn mee up 10 suppon the Eeengy for Tomownow program a1 the foliowang level

ol my elecincal use |':| 258 r B0%% |:| 100

Company Mame: _

First Nama: _ MI: _ Last Name:

Address: ) E-mail
Ciny: &T il
Fhone Member: {___)

Shgnature:

Thank you for participating!

Wa Enargies
PO Box 2045
Mibaaukeg, W1 53201-2045
800-242-137

WAE - TO T o A TV, C 0T

Inside View: effective language and Simple Sign-up




Join the growing list of
husmeasses that have signed
up Tor renewable energy
through the We Enargies
Energy for Tomarrow
program - there are more
than 350 anrolled fo data!
These businesses receive
part or all of their elactricity
from wwimd power of ather
renewrable enengy sources.

Thank you to these

renewalile enengy-powered
busingssas:

with business
and gethng bigger

Partnsms
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Marketing Renewable
Energy to/through







School
Poster

Contest
(TVA)




School Curriculum (TVA)

Distributed an education curriculum for grades 3 to 12

Made materials available on CD and internet free of charge

The curriculum includes:
- Solar Energy
- Wind Energy
- Landfill Gas Energy

for slementary,

!
middle & high school

o o m y, r y g ma




Energy for Keeps: Electricity from Renewable Energy
Bn illustrated guide for everyone who uses electricity

the G
Environment
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The Big Picture:
Moving the Market
Forward

Where do We Go from Here?

* Product Labeling
 POP Tags

* National Renewable Energy
Branding Campaign™?

Centor fora




Moving the Market Forward:




How Does it Work?

Companies purchase Green-e certified renewable energy to offset:

a portion of their company-wide energy use, a unique
facility or company building ,or the production of a specific
consumer product line. (can also apply self-generation)

MﬂdE With this product was

Renewable Made with
Energy Renewable Energy

- . [00% ceruied renewable energy
‘ ' §0% certified ==
renewable
i ”

SRETEY

WeW.EreEn-e.org

Made with Renewable Energy

5% certified renewable energy MWW gIBEN-£.01Z




POP Tags: The Concept

« Marketers have begun selling “mini-tags” or
“Point of Purchase (POP) Tags”

— Small quantities of renewable energy attributes
sold at point-of-purchase to offset the consumer’s
energy use and/or emissions from a particular
activity.

Skiers are Doing it!...

Green Mountain and
Bonneville Environmental

3 Foundation (BEF) are selling
100 kWh blocks of wind
power attributes at ski resorts
so that the customers can
offset their energy use from
the ski lifts.




POP Tags: The Potential

» Airlines: offsetting emissions from air travel
online

« Grocery Stores: purchases at the cash
register

 Rental Cars & Hotels: offsetting rental car
travel & hotel stay energy use when making
the reservation

 Many more possibilities...




National Campaign :
Objectives: Can We Agree?

* Create relevance for mainstream
consumers through clear and simple
communication of one message
(definition of renewable?)

* Brand RE and connect with
environmental issues—Global
warming/Climate Change!?

¢ Increase the purchase of Green
Power products

Centor fora




National Campaign?

« Smart Power Examples in Northeast

— Evolving to a National Campaign

* Australian Example




The power of every
one.




Q: How many joggers does it take
to change a power station?

2un, the wind and water. Renewahle energies that are purchased by yaur can make a difference. Make the switch to Green Power. Call 136 206 for your M

Make the switch to Green Power and you'll be investing in the power of the the way we source our elechricity for a cleaner, brighter future and everyans :E

energy retailer on your behall. Green Power aceredited energy is changing fres infarmation pack. Breen Power. The povwer of every ene.
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Q: How many architects does it take
to change a power station?

b tha aveiic i G Pover o v W b insiariiang In tha e of tha e, th wind s sesine Renmabie
ArargiEn tham ol paxheisd By year eingy reisllEr on yeer ehaF. Sl 16T, TODED Saaunvian bessiaodds
nclsding TEI Warnriss Bcesshakis have digned oo W grean pavesr baatives reskisg i the sslecdon
of cheas & DIE0] weaan of graasbass g s ipes Drase Porsr socredied aeasgy W changing e
Nl e BT il i iriCaly FEr b ol Brighisr Fanee o swiTpond con k& diifesrecs Bk e
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- Q: How many cyclists does it take
to change a power station?

i tha dak b e Gl Posst hed ma T s instadeg inoohe e of the sas, tha wined orddl s Reessbls
arargine than g paichieisd B yesr Eaigy reislEr on yeer beba . Shacs THT, AO0ET Sarividn b wiacdde
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Q: How many blondes does it take to change
a power station?
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Q: How many Origin energy customers
does it take to change a power station?

A: One.

e

How can make & difberence. Call 138 304 jor your Ires inlomatlen padi




Contact CRS

To join the Marketers’ Marketers Group

To access publications on best practices in
marketing and examples of industry materials

To receive email updates on Green-e events,
certification standards and industry
developments

Keri Bolding, CRS Communications Director
(415) 561-2100
Email: kbolding@resource.solutions.com
CRS website: www.resource-solutions.org
Green-e website: www.green-e.org




